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Guidance for Clinical Research Study Recruitment Materials
Compliance with Branding, Accessibility and Federal Policies

Purpose
The purpose of this document is to outline guidance for research study marketing materials

and to standardize participant recruitment efforts to be consistent with legal executive
orders, digital accessibility laws and campus branding policies.

Branding
¢ All research study recruitment materials, including advertisements, social media

posts, flyers, websites, email communications, etc., should comply with campus
branding policies. This includes following the CU Anschutz Editorial Style Guide and
Brand Standards.

e Please note that branded CU Anschutz design templates are available for download,
including research study flyer templates (Canva and PowerPoint formats), Facebook
posts (horizontal and square formats), and an Instagram post template.

Accessibility
Pursuant to state law, all materials should follow the campus Digital Accessibility Policy to
ensure that materials are digitally accessible:

e Campus Standards and Resources for Digital Accessibility

e Key Guidelines for Digital Asset Accessibility

Sensitive Issues

Should a study involve a sensitive issue and/or seek to recruit a particular protected
population or demographic group, the principal investigator (Pl) should make best efforts to
ensure that the protocol follows current NIH guidance requiring a strong scientific basis and
solution-oriented approach for the work. Only studies that are consistent with these criteria
may develop study recruitment materials targeting specific demographics. To assist
researchers in determining whether a study qualifies, CU Anschutz has developed campus
gquidance and a rubric with more information. Questions can be directed to our online form.

Third-Party Contracting for Recruitment Marketing

Should a study involve third-party contractors for recruitment marketing, such as Bump or
Build Clinical, the Pl should make reasonable efforts to ensure that the recruitment materials
are compliance with all guidance and policies outlined in this document.

Other Policies and Resources
e As always, COMIRB must review and approve advertising plans, and all recruitment
materials must adhere to the advertising policy outlined in Section 13.9 of COMIRB’s
Policies and Procedures document.
e For additional support, the CU Anschutz Clinical Research Recruitment Program offers
in-house social media support, assistance with design of recruitment materials, and
other resources to help research teams increase study participation and engagement.
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https://www.ucdenver.edu/docs/librariesprovider284/default-document-library/3000-general-admission/3022a---campus-brand-and-communications-policy.pdf?sfvrsn=e122e8b4_1
https://www.cuanschutz.edu/offices/communications/brand-standards/messaging/editorial-guide
https://www.cuanschutz.edu/offices/communications/brand
https://www.cuanschutz.edu/offices/communications/brand-standards/templates
https://www.canva.com/design/DAG6YTN0imM/fL6vd3nyprrWDnI359eOog/view?utm_content=DAG6YTN0imM&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://cuanschutz.imagerelay.com/share/f7756fd60c774a7fb40f69c1b84e9d7d
https://www.canva.com/design/DAG6fccFfII/7mpJqfEW7YaR3E9vZ-0rUQ/view?utm_content=DAG6fccFfII&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAG6fV1ncfY/ZTKZXWT75HnLvJ0TA6kXuQ/view?utm_content=DAG6fV1ncfY&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAG6fX7JGgg/NCpke1FE2HsIot4snYmo2w/view?utm_content=DAG6fX7JGgg&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.cuanschutz.edu/docs/librariesprovider284/default-document-library/5000-information-technology/5012a---digital-accessibility---anschutz.pdf?sfvrsn=3fcc6cb4_2
https://www.cuanschutz.edu/accessibility/digital-accessibility/digital-accessibility-standards-and-resources/campus-standards
https://www.cuanschutz.edu/offices/communications/brand/resources/digital-asset-accessibility
https://www.nih.gov/about-nih/nih-director/statements/advancing-nihs-mission-through-unified-strategy
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fclick.com.cuanschutz.edu%2F%3Fqs%3D83947ddac86f1576ed7e4e9660d05fb21a771b5f4c2b05c6c2e6b21e6405b8be9497c393f1f6fdd4529f7b7f35f31477df488ec2b4bb1625&data=05%7C02%7Cmegan.3.lane%40cuanschutz.edu%7C9177206d01cd4f11099e08de0b64c347%7C563337caa517421aaae01aa5b414fd7f%7C0%7C0%7C638960724557514004%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=TuiN%2BM0m3bBvxHEZClBkgLRQLqx5ZfYateHdUFgnBlo%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fclick.com.cuanschutz.edu%2F%3Fqs%3D83947ddac86f1576ed7e4e9660d05fb21a771b5f4c2b05c6c2e6b21e6405b8be9497c393f1f6fdd4529f7b7f35f31477df488ec2b4bb1625&data=05%7C02%7Cmegan.3.lane%40cuanschutz.edu%7C9177206d01cd4f11099e08de0b64c347%7C563337caa517421aaae01aa5b414fd7f%7C0%7C0%7C638960724557514004%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=TuiN%2BM0m3bBvxHEZClBkgLRQLqx5ZfYateHdUFgnBlo%3D&reserved=0
https://olucdenver.sharepoint.com/sites/ResearchCUAnschutz/Federal%20Updates%20for%20Researchers/Non-Federal%20Grant%20Rubric_2025-10-07.pdf?CT=1760564960951&OR=ItemsView
https://ucdenverdata.formstack.com/forms/federal_transition_updates_questionnaire
https://research.cuanschutz.edu/docs/librariesprovider148/comirb_documents/guidance/cp-001-policy---comirb-pp.pdf?sfvrsn=56a77bb_3
https://research.cuanschutz.edu/docs/librariesprovider148/comirb_documents/guidance/cp-001-policy---comirb-pp.pdf?sfvrsn=56a77bb_3
https://research.cuanschutz.edu/cros/recruitment

